
PRINT ING IM PRES SIONS                                                                       Free List ing
2012 PRINT ING IM PRES SIONS 400

The De cem ber 2012 is sue of Print ing Im pres sions rec og nizes the top 400 print ing com pa nies in North Amer ica  — as de ter mined by
an nual sales, with the pub li ca tion of our 29th an nual rank ing of the Print ing Im pres sions 400. Each year the Print ing Im pres sions 400
brings wide rec og ni tion to the print ing in dus try in gen eral, and to those com pa nies listed in par tic u lar. We need your help in or der to pro vide
a com plete and ac cu rate list. This is an ed i to rial fea ture — there are no fees for in clu sion or mar ket ing tie-ins. 
To be in cluded, com plete all sec tions, make any nec es sary changes and re turn by the deadline.

Julie Greenbaum, As so ci ate Ed i tor

1. COM PANY IDEN TI FI CA TION

Is your com pany in for ma tion cor rect as shown?       Yes         No, see cor rec tions belowq q

Company Name:
Address Line 1:
Address Line 2:
City: State: ZIP: 
Phone:
Toll free:
Fax:
Website:

2. COM PANY IN FOR MA TION:

In di cate the ex act sales fig ures based upon the most re cent two fis cal years com pleted.
Do not es ti mate or round off num bers.

AN NUAL SALES (most re cent fis cal year) $    mil lion (U.S.$)    YEAR END ING ______________ (month/day/year)

AN NUAL SALES (pre vi ous fis cal year)    $    mil lion (U.S.$) YEAR END ING ______________  (month/day/year)

PRIN CI PAL OF FI CER: TI TLE: E-MAIL:

NUM BER OF EM PLOY EES NUM BER OF MAN U FAC TUR ING PLANTS YEAR FOUNDED

List the to tal num ber of web, sheetfed and other print ing press units within your com pany: (a 6-color press = 6 units)

WEB OFF SET SHEETFED OFF SET          DIG I TAL & OTHER (spec ify)          

3. COM PANY SALES BY MAR KET SEG MENTS 99999

IN DI CATE THE PER CENT AGE OF TO TAL SALES DE RIVED FROM PRINT ING IN THE FOL LOW ING MAR KET SEG MENTS (TO TAL 100%):
NOTE: PER CENT AGES IN BOLD MAR KET SEG MENTS ARE ALSO USED TO DE TER MINE TOP 5 RANK INGS THAT WILL BE PUB LISHED 
IN THE MAG A ZINE.

% Books % Pack ag ing

% Busi ness Forms % Gen eral Com mer cial

% Cat a logs % News pa pers

% Di rect Mail % Prepress Ser vices

% Di rec to ries % Pub li ca tions/Pe ri od i cals

% Fi nan cial % Other (spec ify) ___________________

% In serts

4. COM PANY OWN ER SHIP

q  pub licly held q  pri vately held q  em ployee owned

Has your com pany ac quired, or been ac quired by, an other com pany since 08/09/2011? q NOq YES, ac quired q YES, ac quired by

If yes, name of com pany Date of ac qui si tion

Com pany ad dress City State ZIP

Is your com pany a di vi sion or sub sid iary of an other com pany? q YES, a di vi sion q NOq YES, a sub sid iary

If yes, par ent com pany name        

Head quar ters ad dress

5. AU THO RI ZA TION: This sec tion must be com pleted. (Not for pub li ca tion.)

Sig na ture Date

Name Phone
(please print)

Ti tle E-mail
PRINT ING IM PRES SIONS • 1500 Spring Gar den St., 12th floor • Phil a del phia, PA  19130-4094(215) 238-5327  FAX (215) 238-5484  jgreenbaum@napco.com

DEAD LINE:             ASAP

RE TURN IN PDF FOR MAT TO: jgreenbaum@napco.com

RE TURN FAX:        (215) 238-5484

PRINT ING IM PRES SIONS • 1500 Spring Gar den St., 12th floor • Phil a del phia, PA  19130-4094

(215) 238-5327  FAX (215) 238-5484  jgreenbaum@napco.com


